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Garibaldi
Hotels.

A successful
summer
season

MILAN - The summer season en-
ded with a plus sign for Garibaldi
Hotels, the Italian hotel group with

Sligopa'ties in the Apulia, Sicily,
nia, Latium and Trentino re-
gions, even if it only lasted just over
two months. Domestic tourism was
AL e
ia regions,

were ﬂ\eegtso most popular destina-
tions for the Group.

Hospitality

Apulia attracted many
visitors thanks to its ease

of access
«Despite the complexity of these dif-
ficult times the summer season was
a positive one, albeit it with the diffi-
culties of the very short seasonality
and lack of consistent tourist flows
from abroad - said Fabrizio Prete,
General Manager of Garibaldi Hotels
-. The best results came from Apulia
and Trentino. Apulia has been lea-
ding the field for years as areference
tourist destination for the South
long before Covid. A trend that con-
tinued this year thanks also to the
fact that it is easily accessible com-
ﬁtsl.' for example, to the Italian is-

A

The
Trentino and
the moun-
tains in ge-
neral have
benefited
from the de-
sire to
healthy holi-
days in the
open air, and
it always at-
tracts s
flows uﬁm
other nor-
thern Italian regionss.







